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What is CDP? And why it matters?

CUSTOMER
DATA PLATFORM
Rl INSTITUTE

CDP is packaged software, usually
bought and controlled by business
users, most often in marketing.

Source: CDPI

-

Gartner

A CDP is a marketing technology that unifies
a company'’s customer data from marketing
and other channels to enable customer
modeling and to optimize the timing and
targeting of messages and offers.

Source: Gartner
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Customer Data Platform

martec

MartechMap.

MartechTribe 2022 Marketing Technology Landscape wayzo22

Source: Chiefmartec

salesforce

A CDP is a piece of marketing
technology with a handful of tools that
make it easier for your digital-first
marketing team to manage and pull
insights from customer data.

Source: Salesforce


https://www.cdpinstitute.org/learning-center/what-is-a-cdp/
https://www.gartner.com/en/marketing/glossary/customer-data-platform
https://www.salesforce.com/resources/articles/what-is-a-customer-data-platform/?d=cta-body-promo-702
https://chiefmartec.com/2022/05/marketing-technology-landscape-2022-search-9932-solutions-on-martechmap-com/

Features of a CDP according to Gartner

1) 2) O M Optional | _______ 2)
Data Collection Profile Unification > Prediction & Decision

« Inputs from any « Associates ID « Defines rules +Out-of-the-  «Content/offer « Connects external
source to person box models = optimization systems
« Stores in usable « Appends «Import «Next-best
format external data custom R, recommendation
«Deduplicates Python « Journey
analytics

— — & Email

— @ — Mobile
il Deal .

Unique ID: Seeker > .
— 123456 — I:T Social
Name: John Doe

» — M
Emall; High @* — Website
jd@gmail.com o |I||| R

Last Purchase: A
113/34/2u(;§1 . Optional Features — Commerce
Gender: Male
N
— Attribute: _e V@‘ﬁ'or ) — = Advertising
Loyalist

TR HewmO

> —»@ loT

Source: Gartner
725524 C



https://blogs.gartner.com/james-meyers/2018/08/03/customer-data-platforms-eliminate-the-moat-around-your-data/

WHY CDP?

DIGITAL TRANSFORMATION

BUSINESS OBJECTIVES

Data-driven
Business/Marketing

Data-driven decision making
Data centralization

Gain & use customer insights

Automation

MKT-Sales-Service automated
Better SLA

Reduce human error

Better CX & Increase
ROI, CR

Frictionless customer
experience

Personalization & Real-time
engagement

Sustainable Business
& Long-term loyalty

Increase CLV
High customer retention

Easy-to-adopt loyalty program

BUSINESS CHALLENGES

Data silos

Ads dependency

Fragment customer experience

Low conversion rate

Unmeasurable

High acquisition cost




ABOUT MOBIO

All-in-one Platform for Business
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CUSTOMERS
ENTERPRISES & BIG CORPs

7+

YEARS
OF EXPERIENCE

~100

PRODUCT DEVELOPERS &
SOFTWARE ENGINEERS
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in CDPI's Vendor List

‘Sao Khue Award' in the
Digital Transformation
Platform category

first Vietnamese CDP on
the Global Martech Map


https://martechmap.com/int_supergraphic
https://mobio.io/mobio-xuat-sac-gianh-giai-thuong-sao-khue-2023/
https://www.cdpinstitute.org/vendor/mobio-vietnam/

INTRODUCE MOBIO SOLUTION

Achieving Customer Excellence in the Digital Era

Journey Builder /
Marketing Automation
Segmentation

Sales Management [ CRM
Social & Chat

Ticket Management

Task Management
Workflow

CMS

RFM Analysis

Email, Popup & Landing
Page Builder
Ads Audience Sync

N N

ACTIVATION CDP OPERATION CDP ANALYTICS CDP
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HOW DATA PROCESSES IN MOBIO CDP
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Datain Zero, 1st, 2nd & 3rd party

@

Mobile

CRM/POS

=

¢}
9

3)

(«

Social

ANALYTICS CDP
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NEW FEATURE RELEASES

Analytics CDP

Unlocking the full power of data in business

( ACTIVATION CDP

( OPERATION CDP

( ANALYTICS CDP

A 4

2018



MOBIO PLATFORM List of main features

Awareness @ Consideration @ Acquisition o Retention o Loyalty
ACTIVATION CDP OPERATION CDP ANALYTICS CDP
For Marketing Team For Sales Team For Service Team For Digital & Data Team
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https://mobio.io/solution/

Activation CDP | Improve your customer experience

-

ALL-IN-ONE PLATFORM

For Marketing Team

Activation CDP helps you to create
an end-to-end customer =7
experience and boost customer

retention effectively.
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Components

Get Started Free [ Learn more ] cccccccccccc
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What can 1 do with Activation CDP?
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WHY ACTIVATION CDP?
Deliver personalization CX at scale

Implementing personalization via marketing automation
enhances both customer satisfaction and business outcomes.
Evaluating marketing effectiveness allows for tracking success
metrics and linking revenue directly to marketing efforts.

C& Automation Q Personalization ﬁ Measurable

Boost brand reach & conversion rate

Reach A Registration A OR, CTR,CTOR A CR A

Interaction, engagement A CAC V CPLY CPMVY
Trusted by

MMSB  HDBank viB®Y  MSHB

gUQrdiCIn ”VHSI‘OP GWAA%CIEE PHONGVU.VN
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https://mobio.io/pricing/
https://mobio.io/activation-cdp/

Operation CDP | Maximize sales effiency & manage customer relationship

-
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COMPREHENSIVE CRM WHY OPERATION CDP?
For Sales & Service Team Streamline operation process
Accelerate team'’s performance through a range Achieving customer success requires time and empathy with
of different technology. Connect and interact with an effective workflow. Our solution follows these customer
customers in real-time, focus on retaining service essentials that help build long-lasting customer
customers and expanding purchasing lifecycle. ~ °= 77 relationships.
= & . ® Timeli ”~ ,
jy Automation 27 Timeliness iln  Evaluation
Get Started Free Learn more : -
j Utilize customer satisfaction & retention
HIGHLIGHT FEATURES Salesvolume A Leadconversionrate A Revenue perrep A
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https://mobio.io/pricing/
https://mobio.io/operation-cdp/

NEW FEATURE RELEASE

Analytics CDP

Unlocking the full power of data in business

Marketing Team Operation Team Data Team
O

2018 2021 2023

DATA ANALYTICS TOOL
For Digital & Data Team

Revolutionize your decision-making process with our suite of data-driven
features. From comprehensive data management to powerful analytics,
you can harness the full potential of your business's data.

Contact for pricing

WHY ANALYTICS CDP?

business into reality

Gain a competitive edge with our analytics customer data
tool, offering enhanced personalization, targeted marketing,
predictive insights, and streamlined operations for optimized

customer relationships and business success.

2.0
15
1.0
&£
N 0.5
o
® 7
2 0.0 . i
3
a2-os|ilfs 4
= 3
-1.0 2
-15 > > 1
0
-1
2 1 0

il 4

junowy X

Turn your vision of a data-driven

+ 10

2.0
3.0
4.0
5.0

x 6.0

-

<« @

7.0
8.0
9.0
10.0
11.0

¥ Frequency Click to see more

Make better decisions with data
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https://mobio.io/pricing/
https://ck.mobio.io/static/abbb85b9-d1c0-4063-9a78-3397eefb5993/rfm-model-mobio.gif

Customer Use Case | RETAIL

guardian

How Guardian enhanced their
loyalty program with high-quality
customer data

x7 20%

Redemption Rate Avg. Click rate
Compared to before MBO per online campaign
1.5M 2.5M
Hoicam Members Identified Profiles
1 15% to last year 1 56% to last year

[Explore this case]

Last upacte: Oct 2023


https://mobio.io/guardian-xay-dung-trai-nghiem-o2o-xuyen-suot/

»% MSB

X3 6.6M 15.3M

Sales Identified profiles Messages sent
conversion rate collected per month

Last update: Oct 2023


https://mobio.io/mobio-len-song-vtc1-martech/

ABOUT MOBIO

MOBIO is a leading Customer Data Platform (CDP) and Customer Experience
Management (CEM) platform offering comprehensive technology solutions for
data management and operational excellence in Marketing, Sales, and Service,
designed specifically for mid-sized and large enterprises. Our Solution has
garnered positive feedback from esteemed clients, including corporations,
banks, and retail chains.

CONTACTUS

Q 84 90 343 9982
x4 sales@mobio.io

,@ mobio.io
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